MEMPHIS

MANIFESTO

Building a community of ideas

Preamble:

Creativity is fundamental to being
human and is a critical resource to
individual, community and economic
life. Creative communities are vi-
brant, humanizing places, nurturing
personal growth, sparking cultural
and technological breakthroughs, pro-
ducing jobs and wealth, and accepting
a variety of life styles and culture.

The Creative 100 are committed to
the growth, prosperity and excellence
of communities, and all who live and
work there.

The Creative 100 believe in the vi-
sion and the opportunities of a future

driven by the power of ideas. Ideas
are the growth engines of tomorrow,
so the nurturing of the communities
where ideas can flourish is the key
to success. Ideas take root where
creativity is cultivated and creativity
thrives where communities are com-
mitted to ideas.

Creativity resides in everyone ev-
erywhere so building a community of
ideas means empowering all people
with the ability to express and use
the genius of their own creativity and
bring it to bear as responsible citizens.

This manifesto is our
call to action.
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Principles:

The Creative 100 are dedicated to helping
communities realize the full potential of
creative ideas by encouraging these prin-
ciples:

I) Cultivate and reward creativity. Everyone
is part of the value chain of creativity. Creativ-
ity can happen at anytime, anywhere, and it’s
happening in your community right now. Pay
attention.

2) Invest in the creative ecosystem. The
creative ecosystem can include arts and cul-
ture, nightlife, the music scene, restaurants,
artists and designers, innovators, entrepre-
neurs, affordable spaces, lively neighborhoods,
spirituality, education, density, public spaces
and third places.

3) Embrace diversity. It gives birth to cre-
ativity, innovation and positive economic
impact. People of different backgrounds and
experiences contribute a diversity of ideas, ex-
pressions, talents and perspectives that enrich
communities. This is how ideas flourish and
build vital communities.

4) Nurture the creatives. Support the con-
nectors. Collaborate to compete in a new
way and get everyone in the game.

5) Value risk-taking. Convert a “no” climate
into a “yes” climate. Invest in opportunity-
making, not just problem-solving. Tap into
the creative talent, technology and energy
for your community. Challenge conventional
wisdom.

6) Be authentic. Identify the value you add

and focus on those assets where you can be
unique. Dare to be different, not simply the
look-alike of another community. Resist mono-
culture and homogeneity. Every community
can be the right community.

7) Invest in and build on quality of place.
While inherited features such as climate,
natural resources and population are impor-
tant, other critical features such as arts and
culture, open and green spaces, vibrant down-
towns, and centers of learning can be built and
strengthened. This will make communities
more competitive than ever because it will
create more opportunities than ever for ideas
to have an impact.

8) Remove barriers to creativity, such as
mediocrity, intolerance, disconnectedness,
sprawl, poverty, bad schools, exclusivity, and
social and environmental degradation.

9) Take responsibility for change in your
community. Improvise. Make things happen.
Development is a “do it yourself” enterprise.

10) Ensure that every person, especially chil-
dren, has the right to creativity. The highest
quality lifelong education is critical to devel-
oping and retaining creative individuals as a
resource for communities.

We accept the responsibility to be the stew-
ards of creativity in our communities. We
understand the ideas and principles in this
document may be adapted to reflect our
community’s unique needs and assets.

The undersigned commit to our communities
and each other that we will go back to our
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communities to infuse these ideas into our Peter Couhig (Baton Rouge)
social lives and public policies and share the Ross Cranford (Little Rock)
accomplishments with each other so that we  Carlos |. Crespo (Caguas, Puerto Rico)
all can move forward and succeed together Matt Crossley (Winston-Salem)
in 2 more creative existence. James Czar (Cincinnati)
Timothy M. Daurity (Winston-Salem)
Douglas A. Delieto (Greensboro)

The Creative 100 and Christopher Doherty (Scranton)

- - Karl Douglass (Columbus, GA)
Memphis Host Creatives .\ poie (Calgary)

Dave Drebes (St. Louis)
Janette Elliott (Oklahoma City)
Jesse Elliott (lowa City)
Neal Falgoust (Corpus Christi)

Asterick (Miami Beach)
Melanie Adams (St. Louis)
Baye Adofo-Wilson (Newark)

D. Erik Albright (Greensboro) Rod Frantz (Pittsburgh)
Dean Amhaus (Milwaukee) Barry Gee (Cincinnati)

Elizabeth Azoff (lowa City) Matt Ghio (St. Louis)

Doug Bacon (Memphis) Joseph Gibbs (Memphis)

2l [l g (i) William B. Gilmore (Baltimore)
ettt . et (b i) Ivelisse M. Gaya Gonzalez (Caguas, PR)
Vilielrlts [y (e Adam Gordon (Baltimore)

ez (gl (et [, Michael Graber (Memphis)

UGS (S (o) Spencer Griffin (lowa City)
e Sandra Hamer (Memphis)

Jpelic S (Pl i) Kate Harkin (Columbus)

Michael Brooks (lowa City) Christy M. Haynes (Memphis)
Linda Buchner (Kansas City) Carl Hebron (Milwaukee)
Bill Bulick (Portland)

George Ivan Canada (Greensboro)
Melinda Canino (Cincinnati)
Bill M. Carson (St. Louis)

Colleen Carlton (St. Louis) Lisa Itamura (Louisville)
Scott Carter (Little Rock) Alex Johnson (lowa City)
Uary (eier (N Tty Webb Johnson (Albuquerque)

Ben Chao '(Nashville) Megan Jones (Memphis)
Anadri Chisolm-Noel (Greensboro) Shelley Jurewicz (Milwaukee)

Brian K. Clardy (River Grove, IL) Tracey King (Greensboro)
i s (i R_OCk) Jay Kirkpatrick (Greensboro)
Nancy Coffee (Memphis) Dean Koeller (Calgary)
e (e (i) Ryan Lasiter (Little Rock)
Victor M. Coriano-Reyes (Caguas, PR) Wayne Leeloy (Memphis)

Renea Henry (Memphis)

Tara Hunt (Toronto)

Steven Husemann (Kettering, OH)
Carissa Hussong (Memphis)
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Tracie S. Leonard (Greensboro)
Stinson Liles (Memphis)

Chris P. Long (St. Louis)

Dawn Lopez (Memphis)

Kilolo Luckett (Pittsburgh)
Janette Luu (Fort Wayne)

Amy Lytle (Greensboro)

Alison McFarlane (Salt Lake City)
Gina McGee (lowa City)

Tom McManus (Pittsburgh)
Jane McNabb (Tallahassee)
David Mabury (Memphis)
Brendan Mangus (Pittsburgh)

Brendaly Marcano-Pedraza (Caguas, PR)

Brian Marston (St. Louis)

Lucy B. Meade (Richmond)
Andrew Medd (Toronto)

Jeffrey Melton (Fort Wayne)
Reginald Milton (Memphis)

Martin Mini (Kansas City)

Brad Mitchell (Columbus, OH)
Donovan D. Mouton (Kansas City)
Jamal Muashsher (Cincinnati)
Thayne Muller (Memphis)
Christopher P. Murphy (Memphis)
Olliette Murry-Drobot (Memphis)
Naheed Nenshi (Calgary)

Donny Ness (Duluth)

Chima Nkemdirim (Calgary)
Terry Noel (Greensboro)

Casey O’Shea (Chicago)

Cardell Orrin (Memphis)

Chip Pankey (Memphis)

Tommie Pardue (Memphis)
Pamela Price (Baton Rouge)

Jacek Pruski (lowa City)

Karen Raihill (Tampa)

Christina Reid (St. Louis)
Christopher Reyes (Memphis)
Deanne Roberts (Tampa)

Jim Roberts (Asheville, NC)

Mike Robinette (Dayton)

Teri Rogers (Kansas City)

Ryan Rybolt (Cincinnati)

Warwick Sabin (Little Rock)
Charles Shaw (Chicago)

Jeff Sherman (Milwaukee)

Kate Shugart (Greensboro)

Steven Fitzpatrick Smith (St. Louis)
Nicholas Spencer (Cincinnati)
Myles Michael Stempin (Mt. Pleasant, SC)
Jenny Stokes (Greensboro)
Amanda Styron (lowa City)
Andrew Taylor (Madison)

Joel Tennison (Calgary)

Brian ten Siethoff (Tampa)

Michael Tepper (Memphis)

Eric Thoelke (St. Louis)

Chris Thomas (St. Louis)

Sigrid E. Tidmore (Tampa)

Gil Uhlhorn (Memphis)

Jackie Valent (Milwaukee)

Allison Van Laningham (Greensboro)
Laura Wake (Milwaukee)

Elizabeth Walters (Eads, TN)
Starsky D. Wilson (St. Louis)
Steven Wolff (Fairfield, CT)
Sharon Woodhouse (Chicago)

* The Memphis Manifesto Summit was the
first gathering of the creative class and it was
held in Memphis, Tennessee, April 30-May
2, 2003. The Creative 100 — selected from
nominations from across North America

— and their Memphis host creatives repre-
sented the creative class in all of its diversity
and multiplicity. Coming from 48 cities in the
United States, Canada and Puerto Rico, the
Creative 100 wrote this manifesto for their
own communities and for all communities
seeking to compete in today’s economy. The
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Summit was hosted by Richard Florida, author
of Rise of the Creative Class and How It’s
Transforming Work, Leisure, Community and
Everyday Life, and Carol Coletta, host and
producer of the award-winning public radio
interview program, Smart City. It was spon-
sored by Memphis Tomorrow, an organization
of Memphis’ largest corporations and founda-
tions, and Mpact Memphis, an organization
for young professionals.

The Memphis Manifesto
is the creation of the
Creative 100 and their
Memphis creative hosts,
who were helped in their
deliberations by national
authorities:

* Richard Florida, professor and author

* Carol Coletta, host and producer of
“Smart City”

* Kip Bergstrom, executive director, Rhode
Island Economic Policy Council

* Bill Bishop, writer on the Special Projects
Team, Austin American-Statesman

* Karen Carrier, creator of original restau-
rant concepts, art happenings and food

* Joe Cortright, economist and author of
“Economics of Being Different”

* Kristy Edmunds, executive/artistic direc-
tor for the Portland Institute for Contempo-
rary Art

* Radhika K. Fox, program associate at
PolicyLink

* Adam Gordon, co-founder and editor-in-
chief, The Next American City

* Colin Jackson, president and chief

executive officer, Epcor Centre for the Per-
forming Art

* Kilolo Luckett, director of marketing and
public relations, Pittsburgh Filmmakers

* Andrew Medd, executive director, Cana-
da25

¢ Seth Mnookin, senior writer, Newsweek
* Charles Shaw, editor-in-chief, Newtopia
* Walker Smith, president, Yankelovich
Partners

* Mary Jo Waits, associate director, Mor-
rison Institute for Public Policy, Arizona State
University

* Mara Walker, vice-president of programs
and services, Americans for the Arts

The dialogue for the Memphis
Manifesto was facilitated
by the following:

Eddie Batey

Dr. Phyllis Betts
Bill Bulick
George Bullock
Kim Cherry
Sheila Edmundson
Renea Henry
Mitchell Lewis
Anna McQuiston
Pat Walls

David Williams
Tim Willis

The Memphis Manifesto was signed on
behalf of Memphis sponsors by Blair Taylor,
executive director of Memphis Tomorrow;
and Doug Bacon, executive director of
Mpact Memphis.




