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Chapter 10

Nautical Stations:
Catalysts for Sustainable Tourism
Development - The Case of
the Sines Nautical Station

Moénica Morais de Brito

Department of Management, Polytechnic Institute of Beja, Portugal & CEGOT, Universidade de
Coimbra, Portugal

Andreia Sobral Cordeiro
Sines Tecnopolo, Portugal

ABSTRACT

The Nautical Station concept is achieved through the establishment and/or assertion (depending on the
extent of maturity) of a tourist destination arranged from maritime products that value, in a unified way,
all the resources of a territory (foundation, environment, and sociocultural roots) and all the touristic
offer already existing in this regional area. It combines a set of nautical activities that forms the central
element of product management, based on a local/regional partnership, according to a set of quality cri-
teria to be defined by the certifying entity, which in the Portuguese case is Forum Oceano —Association of
Maritime Economy. This chapter analyzes the development of the certification process of the Portuguese
Nautical Stations, the theoretical model that manages it, and its application to reality based on the study
case constructed by the Nautical Station of Sines, one of the first 15 certified in Portugal.

INTRODUCTION

Touristic territorial competitiveness has been continuously increasing due to the ability of its agents,
which shown competent to build networks and establish partnerships that translate into an aggregation
of skills and resources, shaping collaborative projects based on a system of values where cooperation,
coopetition and negotiation are prominent in favor of the sustainable development of the territory.
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